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03. Benefits of the Offer

Headline:

The Childcare Offer
for Wales works for
you and your family.

Bodycopy:
Just some of the ways that the Childcare Offer for Wales could benefit you.

Pull-out:

It could allow you to...

© Return to work or education

e Increase your working hours

« Spend more money on the things that are important to your family

o Receive support towards your childcare costs for some of the school holidays
Descriptor:

Supporting you with childcare and early education.

Call to action:

Find out more here: gov.wales/childcareoffer
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Key
messages

04. Holiday hours

Headline:

Childcare Offer for Wales
can be used during the
school holidays.

Bodycopy:

With the school holidays fast approaching, make sure your online holiday
hours agreement is in place. If not, you could miss out on funding.

Descriptor:

Supporting you with childcare and early education.

Call to action:

Visit: gov.wales/childcareoffer to find out more.

Or contact our national helpline on 03000 628 628.
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04. Holiday hours

Cl:ildcare Offer for Wales
can be used during the
school holidays.

Bodycopy:

With the school holidays fast approaching, make sure your online holiday
hours agreement is in place. If not, you could miss out on funding.

Descriptor:
Supporting you with childcare and early education.

Call to action:

Visit: gov.wales/childcareoffer to find out more.
Or contact our national helpline on 03000 628 628.
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Key
messages

o5. Change of circumstances

Headline:

Are you a parent
receiving the Childcare
Offer for Wales?

Bodycopy:

Remember that any changes to your circumstances must be logged via
your account.

Descriptor:

Supporting you with childcare and early education.

Call to action:

To sign in and make a change,
visit gov.wales/childcareoffer

For help, call our national helpline on 03000 628 628.
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o5. Change of circumstances

Headline:

Are you a parent
receiving the Childcare
Offer for Wales?

Bodycopy:

Remember that any changes to your circumstances must be logged via
your account.

Descriptor:
Supporting you with childcare and early education.

Call to action:

To sign in and make a change,
visit gov.wales/childcareoffer
For help, call our national helpline on 03000 628 628.
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06. Holiday hours/Whitsun
Are you missing out?
K Childcare Offer holiday hours
ey for the Whitsun half term.
messages

Supporting you with childcare and early education.

Call to action:

To find out more visit: gov.wales/childcareoffer

Or contact our national helpline on 03000 628 628.
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06. Holiday hours/Whitsun

Are you missing out?
Childcare Offer holiday hours
for the Whitsun half term.

Descriptor:
Supporting you with childcare and early education.

Call to action:

To find out more visit: gov.wales/childcareoffer

Or contact our national helpline on 03000 628 628.
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Key
messages

07. Benefits of the Offer

Headline:

Childcare Offer for Wales.
It’s as easy as 1,2,3.

Sub headline:

Find out if your 3-4 year old is eligible
in three simple steps.

Bodycopy:

You can apply online from start to finish, manage your application ‘on the
go’ and receive automatic updates on your application.

Descriptor:

Supporting you with childcare and early education.

Call to action:

Get started here: gov.wales/childcareoffer
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07. Benefits of the Offer

Headline:

Childcare Offer for Wales.
It’s as easy as 1,2,3.

Sub headline:

Find out if your 3-4 year old is eligible
in three simple steps.

Bodycopy:

You can apply online from start to finish, manage your application ‘on the
go’ and receive automatic updates on your application.

Descriptor:
Supporting you with childcare and early education.

Call to action:

Get started here: gov.wales/childcareoffer
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Key
messages

08. Digital service

Headline:

Manage your Childcare
Offer for Wales from
anywhere, anytime.

Call to action:

Click the link to the digital service portal
below to manage your account.

gov.wales/childcareoffer

Descriptor:

Supporting you with childcare and early education.
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08. Digital service

Manage your Childcare
Offer for Wales from
anywhere, anytime.

Call to action:

Click the link to the digital service portal
below to manage your account.




image112.jpeg
Childcare Offer for Wales Brand guidelines

Key
messages

09. Child turning 3

Headline:

Have a little one who’s
recently turned 3?

Bodycopy:
You could benefit from up to 30 hours of funded childcare thanks to the
Childcare Offer for Wales.

Descriptor:

Supporting you with childcare and early education.

Call to action:
Get in touch or visit our website to find out if you’re

eligible: gov.wales/childcareoffer
03000 628 628
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09. Child turning 3

Headline:

I-Iaive a little one who’s
recently turned 3?

Bodycopy:
You could benefit from up to 30 hours of funded childcare thanks to the

Childcare Offer for Wales.

Descriptor:
Supporting you with childcare and early education.

Call to action:

Get in touch or visit our website to find out if you’re

eligible: gov.wales/childcareoffer
03000 628 628
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Key
messages

10. Using the digital service

Headline:

Don’t forget, parents already registered
for the Childcare Offer for Wales can
access their online account to:

Bodycopy:

o Update their application details
o Confirm childcare hours with their chosen childcare providers
e Apply for funded childcare for a new child

Descriptor:

Supporting you with childcare and early education.

Call to action:

For further information visit:
gov.wales/childcareoffer

Or contact our national helpline on 03000 628 628.
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10. Using the digital service

Headline:

Don’t forget, parents already registered
for the Childcare Offer for Wales can
access their online account to:

Bodycopy:

e Update their application details

e Confirm childcare hours with their chosen childcare providers
 Apply for funded childcare for a new child

Descriptor:
Supporting you with childcare and early education.
Call to action:

For further information visit:
gov.wales/childcareoffer

Or contact our national helpline on 03000 628 628.
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Key
messages

11. Using the digital service

Headline:

Childcare Offer for Wales.

Bodycopy:

If you have applied for the Childcare Offer for Wales and it has been
approved, don’t forget to sign back in to submit your agreement
before your childcare starts.

Descriptor:

Supporting you with childcare and early education.

Call to action:

For further information visit:
gov.wales/childcareoffer

Or contact our national helpline on 03000 628 628.
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1. Using the digital service
Eﬁldcare Offer for Wales.

Bodycopy:

If you have applied for the Childcare Offer for Wales and it has been
approved, don’t forget to sign back in to submit your agreement
before your childcare starts.

Descriptor:
Supporting you with childcare and early education.

Call to action:
For further information visit:
gov.wales/childcareoffer

Or contact our national helpline on 03000 628 628.
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Language
dos & don’ts

How do we describe the Offer?

o The Childcare Offer for Wales (the T in
“the” doesn’t need to be capitalised unless
it’s at the beginning of a sentence)

/ Cynnig Gofal Plant Cymru.

o Never use as an acronym (COFW/CGPC)
on any external facing materials.

® Acceptable shortened versions, where space
is an issue, include Childcare Offer or the
Offer (small t) as long as the name in full has
been used earlier in the material.

e Please describe the age range as 3 to 4 year
olds (using the numerical style to reinforce
the age range and the word “to” between
the two numbers). Another alternative is to
say “parent of a 3 or 4 year old”.

How do we describe people engaged with
the Offer?

© Joanna has accessed/is receiving the Offer
and it has allowed her to XXX.

e Little Ones’ nursery has been providing the
Offer and it has XXX.

Copy watch-outs

o Never use the word “free” in materials when
describing the Offer.

© Never use the word “cash” in materials.

© Do not use the word “spare” when talking
about the financial impact of the Offer -
please use “extra money”.

© Do not use the phrase “parents of 3 and 4 year
olds” as this could suggest they need both!

o Never use a monetary equivalent to suggest
how much parents could receive.

 Be careful when describing the Offer in
terms of receiving money - the funding will
go to nurseries/childminders who will deduct
the funded hours from each parent’s bill.
Therefore, parents do not directly receive
any money or funds.

 Be careful when describing the amount of
time that is funded - it provides 30 hoursa
week for up to 48 weeks of the year. The
percentage split between early education and
funded hours will vary by local authority.

o Always describe parents as parents who are
in work or education.

e When describing the Offer in Welsh, opt for ‘ti’
rather than ‘chi’.
28
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How do we describe the Offer?

o The Childcare Offer for Wales (the T in
“the” doesn’t need to be capitalised unless
it’s at the beginning of a sentence)

/ Cynnig Gofal Plant Cymru.

o Never use as an acronym (COFW/CGPC)
on any external facing materials.

® Acceptable shortened versions, where space
is an issue, include Childcare Offer or the
Offer (small t) as long as the name in full has
been used earlier in the material.

e Please describe the age range as 3 to 4 year
olds (using the numerical style to reinforce
the age range and the word “to” between
the two numbers). Another alternative is to
say “parent of a 3 or 4 year old”.

How do we describe people engaged with
the Offer?

 Joanna has accessed/is receiving the Offer
and it has allowed her to XXX.

o Little Ones’ nursery has been providing the
Offer and it has XXX.
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Copy watch-outs

© Never use the word “free” in materials when
describing the Offer.

o Never use the word “cash” in materials.

e Do not use the word “spare” when talking
about the financial impact of the Offer -
please use “extra money”.

e Do not use the phrase “parents of 3and 4 year
olds” as this could suggest they need both!

o Never use a monetary equivalent to suggest
how much parents could receive.

© Be careful when describing the Offer in
terms of receiving money - the funding will
go to nurseries/childminders who will deduct
the funded hours from each parent’s bill.
Therefore, parents do not directly receive
any money or funds.

© Be careful when describing the amount of
time that is funded - it provides 30 hours a
week for up to 48 weeks of the year. The
percentage split between early education and
funded hours will vary by local authority.

® Always describe parents as parents who are
in work or education.

e When describing the Offer in Welsh, opt for ‘ti’
rather than ‘chi’.
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Campaign
seasonality
and timings

Awareness raising of the Childcare Offer for Wales is on an ‘always on’ basis - the Welsh
Government Facebook page, which can be found here will always be promoting key
seasonal messages providing timely and informative updates for parents. We encourage
all partners to reshare and comment as much as possible.

Partners will be provided with reminders and assets to push out through email, social
media and in-person within the settings.

29
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Awareness raising of the Childcare Offer for Wales is on an ‘always on’ basis - the Welsh
Government Facebook page, which can be found here will always be promoting key
seasonal messages providing timely and informative updates for parents. We encourage
all partners to reshare and comment as much as possible.

Partners will be provided with reminders and assets to push out through email, social
media and in-person within the settings.
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facebook

The Childcare Offer for Wales
Sponsored- @

Parent of a 3 or 4 year old? Find out if youre eligible for
funded childcare in three simple steps with our free online
eligibity assessment.

01 Check your
eI|g|b|I|ty

Do you:
o live in Wales?

« have a3 or 4 year old?

» earn less than £100,000?

¢ o study?
childcare? You may be eligible - check now.

Find out in three simple steps. *Please note the ligiilty checker is a guide only.

govwalesichildcareofiereigbity
Funded Childcare for Wales Leammore

o tike © comment

2 share

02
Online

You will need:
« your child’s birth certificate
« proof of address

« proof of household income or
enrolment on a higher or further
education course:

Social ads (Parents)

Select
o childcare

& agree

hours

Once approved, select your preferred
setting and confirm the childcare
hours to be provided.

Make sure you've discussed
availability with the childcare setting
before confirming online.

Funding for childcare and
early education in Wales.
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Introduction

Welcome. Following the successful
roll-out of the Childcare Offer for
Wales’ national digital service and
promotion of the Offer, we’ve
seen great uptake but we must
continue to promote the Offer to
ensure those who are now eligible
are made aware of the support
available to them.

Thank you for your support.

The Offer has already helped thousands of parents from all over Wales
to continue working, return to work after starting a family, increase
their hours or work more flexibly, and is now available to parents on
either an undergraduate, postgraduate or further education course
that is at least 10 weeks in length.

We hope that this toolkit gives you everything you need to let those

in your area know about the Childcare Offer for Wales’ national digital
service and how it can benefit them. If you have any other thoughts,
comments or questions, please don’t hesitate to get in touch at:
digital.childcare@gov.wales

0z
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facebook

The Childcare Offer for Wales
Sponsored- @

Parent of a 3 or 4 year old? Find out if youre eligible for
funded childcare in three simple steps with our fre online
eligibility assessment.

o 1 Check your
eligibility

Do you:
o live in Wales?

o have a3 or 4 year old?

« earn less than £100,000?
o study?
You may be eligible - check now.

Find out in three'simple steps. * Please note the eligibilty checker is a guide only.

govwalesichildcareofiereigbity
Funded Childcare for Wales Learn more

oy tike © comment £ share

02
Online

You will need:
o your child’s birth certificate
« proof of address

o proof of household income or
enrolment on a higher or further
education course:

Select
o childcare

& agree

hours

Once approved, select your preferred
setting and confirm the childcare
hours to be provided.

Make sure youve discussed
availability with the childcare setting
before confirming online.

Funding for childcare and
early education in Wales.





image137.jpeg
Childcare Offer for Wales (rand guidelines

Leaflet (parents)





image138.jpeg
Leaflet (parents)




image139.jpeg
or Wales &rand guidelines





image140.jpeg




image141.jpeg
Press ad (providers)




image142.jpeg
witen by D. Jeanstie Boon

What Makes Parens
with the Daycaro th,

houldhe

o sl emplovees priork L

Back
e vment. Faciliesshoud

g children nesd
oo proper.

o0 rsderaton thodd 4

oy ey
e wdened ood
- e moyso &

opporum
it OB eschchiks
provided Ciopto e st
Kesdng
S oo

e

2 Eﬂr v
Cynnig Gofal Dhmm 3 A
Childcare Offer for Wales o including
o =
{





image143.jpeg
Llywodraeth Cymru
Welsh Government
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Childcare Offer
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Introduction

Welcome. Following the successful
roll-out of the Childcare Offer for
Wales’ national digital service and
promotion of the Offer, we’ve
seen great uptake but we must
continue to promote the Offer to
ensure those who are now eligible
are made aware of the support
available to them.
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Thank you for your support.

The Offer has already helped thousands of parents from all over Wales
to continue working, return to work after starting a family, increase
their hours or work more flexibly, and is now available to parents on
either an undergraduate, postgraduate or further education course
that is at least 10 weeks in length.

We hope that this toolkit gives you everything you need to let those

in your area know about the Childcare Offer for Wales’ national digital
service and how it can benefit them. If you have any other thoughts,
comments or questions, please don’t hesitate to get in touch at:
digital.childcare@gov.wales




image13.jpeg




image14.jpeg




image15.jpeg




image16.jpeg
Childcare Offer for Wales Brand guidelines

Our brand
identity
introduction

The branding for Childcare Offer
for Wales has been refreshed.
While the Offer remains unchanged,
its presentation is now more
vibrant and modern.

Our aim? Clearer communication with stand out colours and visuals, together
with a candid real style photography. We will showcase the positive experience

of children in childcare settings, interacting with other children and developing
through play as well as (where appropriate) the benefits for parents. The logo has
also been subtly updated for clarity and improved accessibility, while retaining its
familiar feel.

National campaigns are set for November 2023 and March 2024 and then beyond.
This pack will help equip you with the necessary promotional materials, ranging
from social media posts to radio ads along with key timings to show you when we
should be promoting them.

For those with old printed materials, please continue using them until your stock
runs out. However, we recommend updating digital resources to the new design
when possible. Anything that is newly printed should carry the new logo.

Thank you for your continued support.

o4
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The branding for Childcare Offer
for Wales has been refreshed.
While the Offer remains unchanged,
its presentation is now more
vibrant and modern.
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Our aim? Clearer communication with stand out colours and visuals, together
with a candid real style photography. We will showcase the positive experience

of children in childcare settings, interacting with other children and developing
through play as well as (where appropriate) the benefits for parents. The logo has
also been subtly updated for clarity and improved accessibility, while retaining its
familiar feel.

National campaigns are set for November 2023 and March 2024 and then beyond.
This pack will help equip you with the necessary promotional materials, ranging
from social media posts to radio ads along with key timings to show you when we
should be promoting them.

For those with old printed materials, please continue using them until your stock
runs out. However, we recommend updating digital resources to the new design
when possible. Anything that is newly printed should carry the new logo.

Thank you for your continued support.
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Visual assets
for you to use

The following document helps show
you how we created the new branding,
as well as what the national campaign
will look and sound like going forward.

We need your help.

Campaign assets have been developed and
are available for you to share with your
networks.

These assets have been developed to
promote the Childcare Offer for Wales to
parents and inform them of what they need
to apply via the national digital service and
when.

Download assets and
social media copy here

Includes:

Email template

Set social posts
Email footers
Website banners
Explainer films

Key message planner
Plus more

o5
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The following document helps show
you how we created the new branding,
as well as what the national campaign
will look and sound like going forward.
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We need your help.

Campaign assets have been developed and
are available for you to share with your
networks.

These assets have been developed to
promote the Childcare Offer for Wales to
parents and inform them of what they need
to apply via the national digital service and
when.
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Download assets and
social media copy here
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Includes:

Email template

Set social posts
Email footers
Website banners
Explainer films

Key message planner
Plus more
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Primary logo

Secondary logo

Cynnig Gofal
Plant Cymru

Childcare Offer
for Wales

Cynnig Gofal Plant Cymru
Childcare Offer for Wales

Childcare Offer logo

Childcare Offer for Wales’ brand identity has gone
through a process of evolution to create a brand mark
that is accessible to our audience across print and
digital formats.

Its clean typeface helps when used in small spaces, such
as social media content, and makes it more accessible
and easier to read for people with reading difficulties.

Our brand identity has two variations: primary
and secondary. All versions of the logo exist in
reversed colourway so they can be applied

to coloured backgrounds.

Primary logo

This is our preferred identity lock up to be used

across all our communications. The logo is normally
positioned in the corner of our creative, creatinga
balanced layout with the Welsh Government logo sitting
in the top right. This logo can be used by the Welsh
Government, and is the only logo that should be used by
external stakeholders.

Secondary logo

This variation is a horizontal version of our identity.

It’s designed to give us flexibility when working in small
narrow spaces such as digital banners or bus sides

and should only be used when the main primary logo
doesn’t work within the media space. This logo is to be
used by just the Welsh Government.
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Childcare Offer logo

Childcare Offer for Wales’ brand identity has gone
through a process of evolution to create a brand mark
that is accessible to our audience across print and
digital formats.

Its clean typeface helps when used in small spaces, such
as social media content, and makes it more accessible
and easier to read for people with reading difficulties.

Our brand identity has two variations: primary
and secondary. All versions of the logo exist in
reversed colourway so they can be applied

to coloured backgrounds.

Primary logo

This is our preferred identity lock up to be used

across all our communications. The logo is normally
positioned in the corner of our creative, creatinga
balanced layout with the Welsh Government logo sitting
in the top right. This logo can be used by the Welsh
Government, and is the only logo that should be used by
external stakeholders.

Secondary logo

This variation is a horizontal version of our identity.

It’s designed to give us flexibility when working in small
narrow spaces such as digital banners or bus sides

and should only be used when the main primary logo
doesn’t work within the media space. This logo is to be
used by just the Welsh Government.
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Clear space Logo positioning
Cynnig Gofal
Plant Cym ru Easy access to
. childcare;
Childcare Offer when you
for Wales :
Minimum size

Cynnig Gofal
Plant Cymru

Childcare Offer
for Wales

Cynnig Gofal
Plant Cymru
Childcare Offer

for Wales

Clearance

The amount of clear space around the
Childcare Offer brand identity is set.

No text, graphics or other visual elements,
which compromise the clarity of the identity,
should appear in this area. This space
remains proportional when enlarging

or reducing.

The areais determined by the width
of the ‘rainbow” in the identity.

Minimum size

When reduced below a certain size the
legibility of the Childcare Offer for Wales
brand identity decreases. To retain clarity
and legibility, the minimum size is shown
opposite. These rules apply to all colour
variations of the identity.

Logo positioning

For consistent comms, we always place
the logo in the corner of our advertising
creating a balanced layout with the Welsh
Government logo sitting in the

top right.

An example of this is shown opposite.
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Clearance

The amount of clear space around the
Childcare Offer brand identity is set.

No text, graphics or other visual elements,
which compromise the clarity of the identity,
should appear in this area. This space
remains proportional when enlarging

or reducing.

The areais determined by the width
of the ‘rainbow” in the identity.

Minimum size

When reduced below a certain size the
legibility of the Childcare Offer for Wales
brand identity decreases. To retain clarity
and legibility, the minimum size is shown
opposite. These rules apply to all colour
variations of the identity.

Logo positioning

For consistent comms, we always place
the logo in the corner of our advertising
creating a balanced layout with the Welsh
Government logo sitting in the

top right.

An example of this is shown opposite.
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o1 02 o3 o4
Cynnig Gofal Cynnig Gofal Childcare Offer Cunnig Gefal
Plant Cymru Plant Cymru for Wales Plant Cymry
Childcare Offer Childcare Offer Cynnig Gofal Childcare @ffer
for Wales for Wales Plant Cymru for Wales

o5 06 o7 o8

Cyrrig Cofal
Flant Cym u

Childcare Cfier
for Wales

Cynnig Gofal
Plant Cymru

Childcare Offer
for Wales

Incorrect usage
Opposite are examples of incorrect brand
identity treatments, including:

1. Do not skew or distort the logo.

2. Do not alter the colouration of any
of the logo’s elements.

3. Do not adjust the position or scale
of any elements.

4. Do not change or amend the type.

5. Do not attempt to recreate the logo
oraddtoit.

6. Do not place the logo on an image or
colour which compromises stand-out
and legibility.

7. Do not add tints or fades to the logo.

8. Do not add any effects to the logo.

This list is not exhaustive. Our brand
identity is unique and must never be
altered in any way. All reproductions
should be from electronic master
artwork and never be redrawn.
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Incorrect usage
Opposite are examples of incorrect brand
identity treatments, including:

1. Do not skew or distort the logo.

2. Do not alter the colouration of any
of the logo’s elements.

3. Do not adjust the position or scale
of any elements.

4. Do not change or amend the type.

5. Do not attempt to recreate the logo
oraddtoit.

6. Do not place the logo on an image or
colour which compromises stand-out
and legibility.

7. Do not add tints or fades to the logo.

8. Do not add any effects to the logo.

This list is not exhaustive. Our brand
identity is unique and must never be
altered in any way. All reproductions
should be from electronic master
artwork and never be redrawn.
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Supporting you
with childcare and
early education.

Descriptor

We have a typographic descriptor that
acts as a sign off to our campaign assets.
This explains clearly what we do and offer
to parents, providers and our partner
organisations.

It should be used on all our campaign
communications. It can sit freely within the
creative but works best at the end of body
copy or above a call to action.
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Descriptor

We have a typographic descriptor that
acts as a sign off to our campaign assets.
This explains clearly what we do and offer
to parents, providers and our partner
organisations.

It should be used on all our campaign
communications. It can sit freely within the
creative but works best at the end of body
copy or above a call to action.
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Our colour palette

Our campaign colour palette is made up
of two groups of colours, a primary palette
and a secondary palette.

Colour Name

Primary palette
cmyk:
rgb: f The primary palette embodies the main
hex: campaign colours and should be the

dominant colours used across all materials.
Our primary colour palettes are accessibility
checked to make sure they work for

everyone across our digital assets.

e e Secondary palette
Colour Name Colour Name Colour Name v
cmyk: 00/oo/oo/oo cmyk:  00fo0/oof100 cmyk:  47/00/98/00 The secondary palette is made up of the
rgb: 255/255/255 Aalage:  AAAlage  AANormal b 00/00foo rgb:  157196/35 colours found within the Childcare Offer for
gb: Akl
hex: i (s/Pass) (/Pass) (/Pass) hed:  Ho6660 hex:  #9dcaz3 Wales Logo. These should be used sparingly

to highlight key campaign messages such as
call to actions or key pull-outs.

Colour Name Colour Name Colour Name
cmyk: 07/00/86/00 cmyk:  69/00/07/00 cmyk:  98f75/25/m
o 243pl45 AALarge AAAlLarge  AA Normal rgb: 38487/228 rgb: 24J68120

hed #f8egad v Pass v Pass v Pass hex: #26bbeg hex: #184478
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Colour Name Accessibility Colour Name Colour Name
cmyk: 79/84/00/o0 cmyk:  00/92/51/00 cmyk:  00/68/94/00
rgb: 89/63A145 AAlarge  AAAlarge  AANormal rgb: 2314586 rgb:  237107/28

hex: #593fo1 hex: #e72d56 hex: #edébic
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Colour Name Accessibility Colour Name Colour Name
cmyk: oojoojoojoo ' cmyk:  00/00f00100 cmyk:  47/00/98/o0
rgb: 265/255/255 AA Large AAALarge  AANormal rgh: o0joofoo rgb: 157/196/35

hex: H#FFFFFF (vPass) (v/Pass) (/Pass) hex: #000000 hex: #odcaz3
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rgb: 248/233/45 rgb: 24/68/120
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Our colour palette

Our campaign colour palette is made up
of two groups of colours, a primary palette
and a secondary palette.

Primary palette

The primary palette embodies the main
campaign colours and should be the
dominant colours used across all materials.
Our primary colour palettes are accessibility
checked to make sure they work for
everyone across our digital assets.

Secondary palette

The secondary palette is made up of the
colours found within the Childcare Offer for
Wales Logo. These should be used sparingly
to highlight key campaign messages such as
call to actions or key pull-outs.
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Marketing typeface

Hello, Pm
Freight
Sans Pro

Freight Sans Pro is our marketing
typeface. Its clean round letter forms
create a friendly and approachable
look and feel to our communications as
well as providing legible and accessible
content for our audience across digital
and print communications.

Its various weights give us flexibility
to design hierarchy and variety within
our messaging with three weights to
choose from.

Headline font: Freight Sans Pro Bold

ABCDEFGHIJKLMNOPQRS
TUVWXYZabcdefghijkimn

opqrstuvwxyzo123456789

Sub headline font: Freight Sans Pro Semi-Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyzo123456789

Bodycopy font: Freight Sans Pro Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyzo123456789

System typeface: Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz0123456789

The Childcare Offer for Wales typefaces
form a distinctive part of the way the brand
is portrayed. The selection and use of these
typefaces have two functions; to create
consistency, impact and clarity across all
communications, and help to make it easier
for the reader to navigate their way through
communications.

The font used by Childcare Offer for Wales is
not exclusive to it - but by using it exclusively
- adistinctive look will always be associated
with the brand.

Marketing typeface

“Freight Sans Pro’is our primary marketing
typeface and should be used on all printed
and online communications.

System typeface

“Arial’ is our system typeface and should
be used on all communications, such as
PowerPoint, Word documents and email
templates when ‘Freight Sans Pro’

is unavailable.





image59.jpeg
Hello, Pm
Freight
Sans Pro





image60.jpeg
Freight Sans Pro is our marketing
typeface. Its clean round letter forms
create a friendly and approachable
look and feel to our communications as
well as providing legible and accessible
content for our audience across digital
and print communications.

Its various weights give us flexibility
to design hierarchy and variety within
our messaging with three weights to
choose from.
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Headline font: Freight Sans Pro Bold

ABCDEFGHIJKLMNOPQRS
TUVWXYZabcdefghijklmn

opqrstuvwxyzo123456789
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Sub headline font: Freight Sans Pro Semi-Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyzo123456789
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Bodycopy font: Freight Sans Pro Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyzo123456789
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System typeface: Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz0123456789
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The Childcare Offer for Wales typefaces
form a distinctive part of the way the brand
is portrayed. The selection and use of these
typefaces have two functions; to create
consistency, impact and clarity across all
communications, and help to make it easier
for the reader to navigate their way through
communications.

The font used by Childcare Offer for Wales is
not exclusive to it - but by using it exclusively
- adistinctive look will always be associated
with the brand.

Marketing typeface

“Freight Sans Pro’is our primary marketing
typeface and should be used on all printed
and online communications.

System typeface

“Arial’ is our system typeface and should
be used on all communications, such as
PowerPoint, Word documents and email
templates when ‘Freight Sans Pro”

is unavailable.
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Photography style

Our photography style is made up from

a wide selection of candid style photography.
The photography captures 3-4 year old
children in different early education settings,
playing and interacting with other children
and adults.

Using this genuine style of photography helps
to illustrate to our audiences the potential
benefits Childcare Offer for Wales has

for children.

Showing a broad range of environments, play
activities, diversity and people in our choice
of photography shows our audience that our
offer is open to everyone.

We should always try to avoid using posed
or staged photography that will give our
communications an unauthentic look

and feel.
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Photography style

Our photography style is made up from

a wide selection of candid style photography.
The photography captures 3-4 year old
children in different early education settings,
playing and interacting with other children
and adults.

Using this genuine style of photography helps
toillustrate to our audiences the potential
benefits Childcare Offer for Wales has

for children.

Showing a broad range of environments, play
activities, diversity and people in our choice
of photography shows our audience that our
offer is open to everyone.

We should always try to avoid using posed
or staged photography that will give our
communications an unauthentic look

and feel.
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What is tone
of voice?

Our tone of voice is how we sound to our different
audiences, whether they’re a parent, provider

or partner organisation. When we’re writing as
Childcare Offer for Wales, the words we choose
bring our brand to life, differentiate us and tell
people what we stand for. It’s not just what

we say, but how we say it.

Why do we need it?

A distinct and recognisable tone of voice makes us who we are, shows why we’re different
from our competitors, and helps our readers understand us. Like our visual identity, our
tone of voice should be clear, accessible and informative. It should inspire confidence in
the brand.

From brochure titles to tweets, consistency is key. We have a broad audience, internally
and externally, so no matter what we’re saying and who we’re talking to, we should always
sound like Childcare Offer for Wales.

1
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Our tone of voice is how we sound to our different
audiences, whether they’re a parent, provider

or partner organisation. When we’re writing as
Childcare Offer for Wales, the words we choose
bring our brand to life, differentiate us and tell
people what we stand for. It’s not just what

we say, but how we say it.
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Why do we need it?

A distinct and recognisable tone of voice makes us who we are, shows why we’re different
from our competitors, and helps our readers understand us. Like our visual identity, our
tone of voice should be clear, accessible and informative. It should inspire confidence in
the brand.

From brochure titles to tweets, consistency is key. We have a broad audience, internally
and externally, so no matter what we’re saying and who we’re talking to, we should always
sound like Childcare Offer for Wales.
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We are...
Human

Our values Helpful
Understanding
Positive
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Our values

We may be part of a governing authority, but that doesn’t mean we need to talk like one.
We’re here to help parents and providers with their childcare issues, so we talk to our
audiences in a warm and conversational manner that is easy to understand.

Helpful

We offer advice and support, therefore everything we say needs a purpose that helps
people to understand the Childcare Offer for Wales, from how they can apply and what
they get. We're the friendly voice for parents and providers letting them know we’re here
to help them.

Understanding

We know it’s tough balancing looking after children and working. We talk to our audience
with empathy and understanding which is why the Childcare Offer for Wales is here.

Positive

We’re always positive in our tone, reflecting the Childcare Offer for Wales’ goals of
supporting parents with their childcare and work lives.
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We may be part of a governing authority, but that doesn’t mean we need to talk like one.
We’re here to help parents and providers with their childcare issues, so we talk to our
audiences in a warm and conversational manner that is easy to understand.

Helpful

We offer advice and support, therefore everything we say needs a purpose that helps
people to understand the Childcare Offer for Wales, from how they can apply and what
they get. We're the friendly voice for parents and providers letting them know we’re here
to help them.

Understanding

We know it’s tough balancing looking after children and working. We talk to our audience
with empathy and understanding which is why the Childcare Offer for Wales is here.

Positive

We’re always positive in our tone, reflecting the Childcare Offer for Wales’ goals of
supporting parents with their childcare and work lives.
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Key
messages

o1. General Childcare Offer for Wales.

Strﬁggling to keep up with
your childcare costs?

Sub headline:

The Childcare Offer for Wales is here to help.

Bodycopy:

Eligible parents of 3 to 4 year olds could benefit from up to
30 hours of funded early education and childcare a week!

Descriptor:

Supporting you with childcare and early education.

Call to action:

Visit gov.wales/childcareoffer for more info.
Or contact our national helpline on 03000 628 628.
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Struggling to keep up with
your childcare costs?

Sub headline:
The Childcare Offer for Wales is here to help.

Bodycopy:

Eligible parents of 3 to 4 year olds could benefit from up to
30 hours of funded early education and childcare a week!

Descriptor:
Call to action:

Visit gov.wales/childcareoffer for more info.
Or contact our national helpline on 03000 628 628.
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Key
messages

o2. Application checklist

Headline:

It’s never been easier
to apply online for the
Childcare Offer for Wales.

Bodycopy:

Take a look at our application checklist to find out which
documents you’ll need to apply for the Childcare Offer for Wales.

Pull-out:

o Child’s birth certificate

o Proof of address
 Proof of household income or enrolment on a higher or further education course

Descriptor:

Supporting you with childcare and early education.

Call to action:

For more information on our online application
process, visit gov.wales/childcareoffer

18
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02. Application checklist
Headline:

It’s never been easier
to apply online for the
Childcare Offer for Wales.

Bodycopy:

Take a look at our application checklist to find out which
documents you’ll need to apply for the Childcare Offer for Wales.
Pull-out:

e Child’s birth certificate
 Proof of address
 Proof of household income or enrolment on a higher or further education course

Descriptor:
Supporting you with childcare and early education.

Call to action:

For more information on our online application
process, visit gov.wales/childcareoffer
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Key
messages

03. Benefits of the Offer

Headline:

The Childcare Offer
for Wales works for
you and your family.

Bodycopy:

Just some of the ways that the Childcare Offer for Wales could benefit you.

Pull-out:

It could allow you to...

© Return to work or education

o Increase your working hours

© Spend more money on the things that are important to your family

© Receive support towards your childcare costs for some of the school holidays
Descriptor:

Supporting you with childcare and early education.

Call to action:

Find out more here: gov.wales/childcareoffer
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